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Wliar chi eur opel di Certificazione
tessile ecologica

PRIVATI
CIGNO BIANCO
ECO-TEX
OEKOTEX
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ECOLABEL (margherita)
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COLORANTI NATURALI

SVANTAGGI:
riproducibilita scarsa
solidita spesso scarsa
non molto standardizzabili
tonalita di colori limitate poiché non e possibile usare molti

mordenti

VANTAGGI:
ecologicita della produzione
riduzione dei rischi per gli operatori
riduzione dei rischi per la salute dei fruitori
lavorazione vicina a quella artigianale
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COLORANTI DI SINTESI

SVANTAGGI:
maggior possibilita di inquinamento ambiente
rischi per gli operatori a causa delle sostanze contenute
aumento delle allergie cutanee per i fruitori del manufatto

VANTAGGI:
tecniche di uso abbastanza semplici
maggior solidita
piu tonalita ottenibili @ maggiori toni brillanti
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TRENDSINDUSTRIA
TESSILE

high-tech

naturale
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AZIENDE ITALIANECHE
HANNO PRODOTTO
COLLEZION| ECO CON
TINTURE NATURALI

SUPERGA scarpe
MALERBA calze
SOMMA coperte
ZUCCHI biancheria casa
RATTI setificio
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PROBLEMATICHE DEI
COLORI NATURALI PER
L' INDUSTRIA TESSILE

SOLIDITA’

RIPRODUCIBILITA’
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INTERESSE DELLA MODA
PER | COLORI NATURALI

UNA MAGGIOR COSCIENZA ECOLOGICA
DELLE PERSONE E DELLA SOCIETA’

LA CRISI CHE STA ATTRAVERSANDO
IL MERCATO TESSILE
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RESEDA LUTEOLA
(ERBA GUADA )
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SET TORI DELL'INDUSTRIA
JESSILE INTERESSATI A
COLORI NATURALI

ABBIGLIAMENTO INTIMO

ABBIGLIAMENTO BAMBINO

ARREDAMENTO
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MIARKETING DI PRODOTTO

DEFINIZIONE PRECISA DEL MERCATO

INTERPRETARE LE ESIGENZE DEL CLIENTE

ACCOMPAGNARE IL PRODOTTO CON
CARTELLINO
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Domande e commenti
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NATURAL DYES: TEXTILE TREND IN EUROPE

In these last 10 years, a greater ecological conscience in Europe and other countries of the world, has
influenced also the textile industry and the fashion. At the beginning there are several marks private of
ecological certification, from the Swan White to Ecotex , to Oekotex etc, and that is from the countries of
the Europe North passing for the Germany, France and until us, is itself develops these marks that they
certify not only the product but also the working process. To institutional level also the European
Economic Community has created a brand, the Ecolabel , than beyond certify many kinds of products,
from the washing machines to the paper, certify also some textile products . In recent times also some
association of certification engaged in the field of biological agriculture has put to point a specification for
textile industry. Inside of these specification, beyond analysing fibres used, from their productions until
the successive workings, the dye has great important. The chemical industry of dyes had see again all
the classes of they putting to the proclamation, in particular those that turned out cancerogenus for the
user in the dyehouse, is for the person who will wear the heads. Dyes series of echo-friendly are been
born therefore (ecological) that they are inside in the parameters of marks. For natural dyeing, based on
these specification, it is necessary to make a separate speech . Until 1856, year in which Perkins
discovered the 1” colouring of synthesis, these were the only ones employ. Chemistry of the colour
chanced all the field and in little years was completely supplants from those of synthesis We can see the
differences and the advantages and disadvantages that show the two type of colouring in the following

tables:
NATURAL DYES ADVANTAGES RIS 52

. insufficient reproduction
Ecology of production P

. . . . h lidi n insufficien
reduction of the risks for operating reduction of the i ele e G Uil

not standard working
limited tonality of colours for

work near that handicraft impossible use of many mordant

risks for the health of the users




SYNTHETIC DYES

ADVANTAGES DISADVANTAGES
enough simple technical of use ambient pollution possibility
more greater
great solidity risks for the operating for the contained
substance
more obtainable tonality and greater shining tones increase of the cutaneous allergies for
the user of the product

In the certification parameters, more than the colouring raw materials, than in kind, does not create
problems of allergies and toxic, they come taken in consideration residual the metallic ones that is found
again using the mordant, often use fundamental in order to obtain one good natural dye. Today the only
mordant that it is possible to use in ecological terms, it is given from knows of aluminium (alum of
potassium or rocca)

European Plans and National they have been develops in these years for the reintroduction of the
cultivation of dyes plants, for the search of the better one rendered and quality of colouring. Before the
introduction of colouring of synthesis, there were large cultivations of dyes plants in all Europe, dedicated
to the textile industry; and in the years we have assisted also to numerous fights in order to maintain the
dyes that the discovered new had carried, and replaced for example the Indigo from the India, to the
Cocciniglia from the south America, to the Campeggio etc.

In recent years are been born national plans and international, it is for having a solid alternative to the
obsolete cultivations in the agricultural field, it is for cultivations on marginal lands, and for the increase of
the natural dyes




THE TEXTILE INDUSTRY TODAY

The trends of the textile industry today regard two large lines: the high-tech and super-technological and
the natural one. The natural one that is what it interests to us, regards the fibres and the transformation
and production of the heads. In the fibres beyond the use of the traditional ones like the cotton, the
linen, the wool has been discover or innovative natural fibres abandoned like agave, ortica, hemp etc.
About the transformation of these fibres for the realization of heads fashion, initially many proposals of
“raw " and workings of not dyes , using the natural colour of the same fibres. Subsequently also under
the push of the market, they have been wishes heads more colouring and this has carried to the demand
for natural dyes or eco —friendly.

Various companies type the Superga, Malerba, Somma Coperte , Ratti etc have created in these years
collections using natural colours. Such products are during only some seasons , because they meet
with some problems of market that can be synthesized in: insufficient commercial information , especially
in the points sale, high set-up costs them, production made under the push of “fashion”. But two are the
greater problems for textile industry : the solidity and the reproducibility . For before it is unthinkable
today to succeed in to obtain equal values to those of synthesis, this does not mean that it cannot be
produced and be sold these heads, indeed the head alive and “damage” in the person who put on,
valuing itself in the lifestyle.

About the already difficult reproducibility in the synthesis, it is still more complex here where they are the
many parameters that influence the dye, important it becomes to be able to leave from a colouring
pigment standard.

Today, when we speak about textile industry we must make reference to one word of 4 letter, that is
fashion, that influence the all production. In these years, natural colouring demand and the interested
that , has followed the way of the fashion passing from periods of increase at decrease moments, even if
in recent years the interested it is remained enough high.

These thanks to 1) a greater ecological conscience of the persons and the society and 2) unfortunately for
the crisis that is crossing the textile market and that give the search to the productions alternatives that
attract the final consumer.




The natural colouring that today finds a greater interest in the industry , is the Indigo (guado,
poligonium.ecc) this because the jeans, fabric that it is obtained with this dye it has been in recent years a
lot demanded and the interest in the fashion and species of the young fashion, has increased the use in
all its versions. The Indigo has been colouring that the synthesis has known to copy perfectly from the
nature, and has made the fortune of one large house of dyes.. Indigo has a particular dye process that |
will not be to tell and that the synthesis has tried to simplify the most possible fact than to be able to re-
use a natural indigo and with an ecological dye process renders the head the much most particular,
especially if it is possible to say that the employed colour comes from European lands.

A dealt head therefore will turn out various is like colour tonality that like aspect regarding the workings
standard. We do not have however to forget us about the others natural dyes and in particular the Robbia
(Madder) for the red ones, and the Reseda for the yellows. With yellow, red and blue we have the three
primary colours with which it stirs to you between they, it is possible to obtain all the other colours of iride.
Sector of the textile industry that they are interested to introduce natural colours are intimate and
clothes to children until furnishing.

These sectors demand to the dye various performances different from one and another, than only
through a careful study and with a good marketing it is possible to carry ahead. As far as the intimate
and the children clothes , it is necessary to study the solidity, like salted, becomes important the problem
allergies. Through made studies from eminent allergologists it has turned out that to wear heads to
contact with the skin, from part of allergic persons it is the many less harmful nations that have been more
sensitive to weave them ecological and therefore to natural colouring they are the Scandinavian countries,
countries where the ecological conscience is greater therefore as the enviromental culture and of the job
and that an argument important always puts the man in the centre.




PRODUCT MARKETING

An important thing to examine is also the marketing of the product that is often not sufficiently valued,;
natural dyes in fact for being appreciated must be enriched with information and introduce the final
consumer. Moreover it does not want and it does not have to be substitutive of the chemical dye, but it
must exist as alternative. It is very important that a company go to the ecological produced marketing in
support of natural dyes towards: a precise definition of the market to which the product is destined; it

must trace the requirements of the customer; it must offer to a aimed product that it comprises and

illustrious the philosophy of the same product.

Other proposals to clear are given from the development of possible niches of market, that they can go
from textile industry, to the furnisher and to the bio-architecture, to the restoration of tapestries and
carpets; to the sale of products in order to dye in house with the plants.




